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Introduction

 Food Hygiene Rating Scheme
 Voluntary
 FSA/LA Partnership

 Wales/NI
 Mandatory scheme

 Scotland

Purpose of FHRS

 Allow
 consumers to make informed decisions
 About where they choose to eat

 Encourage
 improved standards

 Reduce
 food poisoning

Food Hygiene Rating Scheme
 Six tier
 “5” = Very good level of legal compliance
 “3” = Generally satisfactory
 “0” = Urgent improvement necessary
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Provision of information

 Stickers
 Website

Main elements of FHRS

 Formal partnership
agreement

 Brand Standard
 Scope
 Scoring
 Notification
 Appeals
 Right to Reply
 Reinspection

Food Hygiene Rating Scheme
 Rating based on Food Law Code of Practice
 Hygiene Risk Rating
 Chapter 5.6

 Originally designed to determine intervention frequency
 Also determines nature of intervention
 Adapted for FHRS
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Chapter 5.6
Food law Code of Practice
 Part 1: Potential Hazard
 A: Type of food method of handling
 B: Method of processing
 C: Consumers at risk
 Vulnerable groups

 Part 2: Level of current compliance
 Hygiene
 Structure

 Part 3: Confidence in management/control
procedures
 Significant risk

Introduction to the FHRS

Introduction

Scope

Brand Standard

Operation of FHRS

Scope

 Three categories of establishment:
 Supply foods direct to consumers
 Supply foods direct to consumers
 Not rated due to specific circumstances

 No supply of food direct to consumers
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Scope of FHRS
 Establishments directly supply consumers:
 caterers
 restaurants, cafes, takeaways, sandwich shops, mobile

traders,
 other places where people eat food prepared/cooked/served

outside of the home;
 food retailers
 supermarkets; and

 establishments where public access is limited but
where food is prepared, cooked, or handled and
served to consumers,
 schools, nurseries and residential care homes.

Exemptions
 'low-risk' establishments

 which are not generally recognised by consumers as being
food businesses.
 visitor centres and similar establishments

 selling tins of biscuits or other wrapped goods amongst a range of
other goods;

 leisure centres
 with only food vending machines selling only drinks or low-risk foods;

 newsagents
 selling pre-packed confectionery (and petrol stations with a retail

element akin to such newsagents rather than a small supermarket);
 chemist shops

 selling only pre-packed confectionery and/or health foods; and off
licences selling only drinks and wrapped goods.

Exemptions
 Certain establishments operating from private

addresses
 child-minders,
 caring services provided in the home environment as

part of a family unit
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Introduction to the FHRS
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Introduction to the FHRS

Introduction
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Brand Standard

Operation of FHRS

Operation of FHRS

 Scoring
 Mapping
 Notification
 Appeals
 Right to Reply
 Reinspection

Scoring

 Rating only given after
 Inspection, partial inspection or audit
 Exception to this

 Reinspection requested by FBO

 Physical visit to premises

 Guidance on scoring
 provided in Brand Standard
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Approach to scoring

1
• Breach of law?

• Annex II, 852/2004

2
• Chapter 5.6

• Food Law Code of Practice

3
• Brand Standard

• As required

Scoring
Description of the standards

Description of the standards
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Gold plating

Description of the standards
‘at a glance’

Description of the standards
‘at a glance’
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Description of the standards
‘at a glance’

Mapping

Mapping
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Notification
 Notification of score to FBO
 In accordance with LA policy
 At time of intervention
 In writing within 14 days of intervention

Notification
 Must notify FBO:
 Food hygiene rating and how this was determined
 Details of why the establishment was rated as it was
 In cases where the top rating has not been achieved,

 actions needed to achieve legal compliance
 Details of when
 food hygiene rating will be published at food.gov.uk/ratings
 FBO will receive a sticker to voluntarily display at the

establishment;
 In cases where the top rating has not been achieved:
 details of the appeals process and the deadline
 contact details for the ‘inspecting officer’ and Lead Officer for

Food; and
 a weblink to food.gov.uk/ratings

Appeals

31

32

33

page11



17/03/2020

12

Right to Reply

 FBOs have a right to reply’,
 local authorities must publish this at

food.gov.uk/ratings together with the business’s
rating.

 Purpose
 enables FBO to
 Explain remedial actions that have been taken
 Provide mitigation

Reinspection

 Can be requested by FBO
 In writing
 Include details of corrective actions taken

 Reinspection
 Normally after 3 months of initial intervention

 Charge can be made

Summary

Introduction

Main elements of the FHRS

Scope

Brand Standard
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Dr Andy Bowles

andy.bowles@abcfoodlaw.co.uk

www.abcfoodlaw.co.uk
@abcfoodlaw

01603 319863
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