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FHRS and business growth - making the most of your website

The primary aim of the FHRS is to improve public health protection but we also recognise that it
has the potential to drive business competition and growth. This is increasingly important locally
as well as nationally and these ‘Top Tips’ aim to help local authorities to maximise the potential of
their websites to help local businesses make the most of FHRS.

e Make it easy for businesses to understand how FHRS works
- include a brief explanation of FHRS and why it is important to local businesses

- highlight which types of businesses are rated, how ratings are calculated and what the
different ratings mean

- highlight how people find out about ratings and provide a link to your page on
food.gov.uk/ratings

- ensure the messages you give are consistent with those on food.gov.uk

- save time by using the FSA’s template text — you can find this at
www.food.gov.uk/fhrsresources

e Make it easy for businesses to know how to improve their rating

- explain what a business needs to do to get the top rating and what the food safety officer
will be looking for when this is assessed

- include top tips on how a business can improve a rating — see what Ipswich Borough
Council is doing

- the FSA template text covers these points

e Make it easy for businesses to use the FHRS
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- include links to the FSA template forms (you can
customise these by adding your own logo) for making
an appeal, requesting a re-visit or submitting a ‘right
to reply’ so that businesses can download them
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- make it even easier by providing online forms as
Manchester City Council is doing

e Recognise and celebrate success

- include features on individual businesses that achieve
a top rating like Rushcliffe Borough Council is doing

- keep lists of businesses that have achieved a top
rating like Amber Valley Borough Council’s 5 Club

- organise events to celebrate with businesses that
have achieved/maintained a top rating and feature

them on your website — Fenland District Council did this earlier this year

- use social media and highlight top rated businesses on Facebook and Twitter
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http://www.food.gov.uk/fhrsresources
https://www.ipswich.gov.uk/content/food-hygiene-rating-scheme-top-tips-top-rating
https://www.ipswich.gov.uk/content/food-hygiene-rating-scheme-top-tips-top-rating
https://secure.manchester.gov.uk/forms/form/691/en/food_hygiene_rating_scheme
http://www.rushcliffe.gov.uk/aboutus/newsandpublications/latestnews/name,26046,en.php
http://www.ambervalley.gov.uk/health-and-social-care/food-safety/food-hygiene-rating-scheme/the-five-club.aspx
http://www.fenland.gov.uk/article/7450/Food-outlets-rewarded-for-top-class-hygiene

e Make it easy for businesses to get the most of their food hygiene rating

- highlight the advantages to businesses of displaying their ratings at their premises — this is
now covered in the FSA template text

- link to the FSA’s online toolkit which give businesses ideas on how to promote their hygiene
standards and includes banners and other downloadable images that they may use.

o Keep the webpages up to date

- include web banners provided by the FSA when national advertising campaigns are running
— these are available on the FHRS resources page (and can also be used on email
signatures or document footers — see below)
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- advertise any courses, presentations or coaching that you are providing or guidance that
you make available

There are reasons it's good for business

- avoid potential confusion by removing references to earlier schemes and terminology
associated with them such as ‘star ratings’ or ‘scores on the doors ratings’

- we will alert you if our template text is revised so that you can make the necessary updates

It’s good for business
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First of all, make sure you daplay your food hygiene rating

sticker in 3 place where your customess can see it exdy,

for example in 2 window of on your door. Research thows

that pecple are now looking out for it S0 # & can be seen

before enteving the premies, it remsures your Customers

that you take food hygiene serously. I you've ot your

sticker, speak toycur local authority food safety officer Newspaper advert t

who can prowide you with 3 new cne. Next time you place a0 advertaement inyour local
paper, inciude 3 short quote fike the one above. It is

v 2 simple way of letting regular and new customers.
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window, on 3 board outside or orline, you shoud be proud

to show off your rating. To help, we have some images.
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inciude yout Hygiene rating a part of your signature
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hygiene rating. To help you get started we have a
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your rating on your website using the FSA Widget'. mentioned in this leflet vislt-

Informartion about this can be found in your business's

entry on food.gov.uk] ratings.
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http://www.food.gov.uk/policy-advice/hygieneratings/toolkit/
http://www.food.gov.uk/policy-advice/hygieneratings/hygienescoresresources/hygieneratingtemplates

